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APPLICATION FORM: Communications Officer

It’s important to us that our application process helps us find the best candidates improving diversity by levelling the playing field. This is why our application form is focused on the skills needed to do the role and part of our inclusive recruitment practices – so please do not include any personal information such as your name or age on your application form. 
This form is the primary way we will shortlist candidates so you should ensure that all relevant information about why you are right for this role is included. 

How to Apply
Please send the following documents to recruitment@cnp.org.uk
· Your application form – this will be the primary way we shortlist candidates.
· Your CV – which should be anonymised
Please also complete this anonymous Equal Opportunities Monitoring Form
Applications will close at 21:00 on Sunday 6th September 2026

Unique Identifier
Please create a unique reference using the day of the month you were born and the first four characters of your home postcode (e.g. 26-PO16) Please don’t include your name or any information that could reveal your protected characteristics on this form.
Please also ensure this Identifying code is included on your CV / cover email.

	


	
	–

	
	
	
	



Working Hours

Please indicate your preferred working hours:
Full-time (35 hours per week) ☐ 	Part-time  ☐ 

If part-time how many hours would you like to work each week?: 
 
What is your notice period? (if applicable):


Guide on Answering Application Questions
Please answer the questions below. Your responses will be assessed anonymously against the essential skills and experience for the role:
· Organisation and initiative – you are highly organised with the ability to manage multiple projects, prioritise competing deadlines, reach out to the right person for more information and take ownership of your work.
· Social media content creation – you have strong instincts for what works on social media and can create engaging content for different platforms. Planning, scheduling, posting and responding appropriately to comments.
· Excellent copywriting, research and storytelling skills – you are a talented storyteller with the ability to write engaging copy across a range of channels, adapting your tone and style to suit different audiences, on a range of topics, which need to be accurately researched
· Confident communicator – you are comfortable representing Campaign for National Parks, whether writing content, speaking to camera, interviewing supporters or attending events and partner meetings.
· Adaptability and team collaboration - able to work flexibly across shared team objectives, to support each other and galvanise action for great communications.
· Relationship building – you enjoy working with people and building positive relationships with colleagues, supporters, partners and stakeholders.
· Digital confidence – you are very comfortable using digital tools and willing to learn new systems including Mailchimp, Beacon CRM and our website.
· Aptitude for fundraising communications – you are able to understand what motivates people to give, join or take action, and keen to develop warm, persuasive supporter communications.
· Positive attitude – you've got a willingness to try new ideas, take suggestions and feedback and roll up your sleeves to get the job done.
· Passion for National Parks - willingness to travel to National Parks in England and Wales.
· Social Justice - experience and/or a good understanding of social justice and ability to support wider organisational action on equity, diversity, inclusion and anti- racism

Maximum 200 words per question. We will not score answers beyond this limit.

We welcome clear and authentic answers grounded in your real experience. Generic and AI responses may not score well. Please answer in your own voice.
What we’re looking for:
· Clear, specific examples
· Your actions and decisions
· What you learned or achieved
· Evidence of the skills described in each question
We will shortlist candidates based on the answers to these questions so you should ensure that all relevant information about why you are right for this role is included.
If you would prefer to record a video of yourself answering these questions, you can do so and email the video to recruitment@cnp.org.uk or send by WhatsApp to 07706 334559, along with the other information outlined above. Please note you have 3 minutes to answer each question.

Application Questions 

1. Why Campaign for National Parks and why this role?
What specific aspects of this role and our organisation most motivate you, and how do they align with your experience and the kind of impact you want to have in your work? 
Assesses: passion for National Parks, storytelling skills, alignment with role, clarity of purpose.
Answer (200 words):



2. Tell us about content you are proud of and the impact it had.
Tell us about one story or piece of communications work that you are most proud of and the impact it had? What are your skills and capabilities for creating great social media content? 	Comment by Rose O'Neill: i think this needs a specific reference to social
Assesses: confident communicator, social media, excellent copywriting and storytelling skills, research and accuracy, digital confidence
Answer (200 words):


3. Tell us about a time you considered social justice or inclusion when creating communications. 
When sharing stories from National Parks, it's vital that inclusion, equity or social justice shape the way our communications are delivered. Tell us about a time when you considered inclusion, accessibility or representation when creating communications. What decisions did you make and what did you learn from the process?
Assesses: social justice, inclusive practice, cultural awareness 
Answer (200 words):



4. Tell us about a time you managed competing priorities and what you did.
Tell us about a time when you had to manage several competing priorities or projects at once. How did you decide what to focus on, who did you speak to or involve, what actions did you take and what was the outcome?
Assesses: organisation and initiative, adaptability and team collaboration
Answer (200 words):
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