JOB DESCRIPTION

Development Manager
Salary: £33,000 - 36,000 per annum (or pro rata equivalent if part time).
Reports to: Chief Executive
Location: London, home-based or hybrid
Campaign for National Parks is the only independent voice for National Parks in England
and Wales. It’s our job to fight for the National Parks, for the wildlife and the people who call
them home, and fight on behalf of everyone across the nation, for whom our National Parks
were created. We believe that thriving National Parks are fundamental to halting biodiversity
loss and nature recovery, tackling the climate emergency and helping the nation through a
health crisis, by ensuring access for all, no matter their race, class or background.
Our organisation has a proud history, dating back to campaigning for the creation of National
Parks. If you want to help us develop the next chapter of our story to save some of the
world’s most awe-inspiring places, Campaign for National Parks wants to hear from you.
We recognise that National Parks and the environment sector are under-represented by
people from ethnic minority and low-income backgrounds, LGBTQ+ and disabled people and
we want to change that. So, we especially welcome candidates from these backgrounds and
operate ‘blind recruitment’, following best practice in equality, diversity and inclusion.
About the role:
The purpose of this role is to lead organisational development to help ensure we have the
funds, the programmes and systems to deliver our campaigning goals and ensure our team
is thriving, happy and well supported.
Campaign for National Parks is relatively small: our turnover is currently around £300k per
year from a diverse funding base (including individual giving; NGO and corporate members;
grants from trusts and foundations). Thanks to some generous legacy donations from
supporters, we are in the position to invest in growing the organisation. The role of
Development Manager will be pivotal to growing the organisation in a strategic way, to
ensure maximum return on investment and enable us to deliver of high impact campaign
objectives for National Parks. We are looking for an individual who is looking to grow and
develop with us, and we will support individual career progression and will reward success
through development of the role as the charity grows. This role would suit someone highly
organised with lots of initiative, varied fundraising experience, great communication skills
and a passion for National Parks.

Objectives and tasks:
• Development of our income strategy and oversight of our fundraising pipeline
identifying opportunities and securing income to agreed levels.
• Lead the coordination and submission of bids and reports to funders, drawing on the
creativity, expertise and input of the Campaign for National Parks team.
• Grow our individual-giving and corporate membership supporter base, working with
the team to develop supporter journey and maximise use of digital tools.
• Lead analysis of business data and develop metrics to generate insights to inform
plans, understand return on investment and what works, identify opportunities for
business development
• Build and manage relationships with funders and partners.
• Lead the development projects related to restricted grants and donations and help
ensure delivery meets funder needs, including reporting.
• Support colleagues to ensure all our work maximises opportunities for fundraising,
that we can demonstrate the impact of donations and our work is integrated across
communications, policy, campaigns and fundraising.
• Be a positive and proactive member of our senior team, leading on key areas (e.g.
data security, IT and GDPR) and identify new ways to support strong team
performance and supporting colleagues and delivery of our overarching objectives.
• Contribute to development of our business plan and strategy, including ongoing
review with wider team to understand what works.
• Line management of the Partnerships and Engagement Officer and contractors
• Oversight of the team planner to track key events, appeals and other
communications to ensure integration between communications, campaigns and
fundraising.
Essential skills and experience:
- Entrepreneurial mindset: be self-motivated, good at spotting new opportunities and
solving problems, enthusiastic, solution-oriented approach,
- Communicating your passion for National Parks including ability to develop and
deliver pitches and articulate with confidence, the huge impact Campaign for National
Parks has and speak passionately about our work.
- Project management: able to develop proposals, projects and partnerships in a
collaborative way, motivating, including and supporting members of the team.
- Leadership: able to lead fundraising and development function, try things and use
data to understand what works to enable delivery of securing financial targets
- Fundraising success including strategy, analysis and insights, digital and online. With
experience in at least in one of the following areas: individual giving; corporate
partnerships; trusts and foundations.
- Audience engagement: able to understand audiences and oversee development and
delivery of salient, relevant and effective marketing materials to existing and new
audiences.
- Partnerships and relationships: excellent at building relationships, working in
partnership and able to motivate, influence and negotiate with others.

Other skills that will be important in the role over time - you don’t need these now, but we do
want to hear from candidates who are keen to develop in these areas with our support:
- Organisational leadership including oversight of key objectives in organisational
strategy and compliance with regulations.
- Line management, coaching or mentoring.
- Fundraising as part of campaigning, creating projects and content that helps us reach
and engage new audiences.
- Expertise in all of these areas: individual giving; corporate partnerships; legacy
donations; major donors; trusts and foundations.
- Development of supporter journeys to grow and retain supporters, including
experience in marketing such as Direct Mail, Digital and Email Campaigns.
- Expertise in National Parks, environment, climate and nature.
Why join Campaign for National Parks?
A bit about us
We are a historic organisation: we called for the first UK National Parks over 80 years ago to
ensure the workers had access to land and that the most beautiful parts of the country were
held in trust for the nation, protected from urbanisation and development. But today’s
challenges are significantly different: we need new laws and new actions to protect National
Parks and help them thrive. Today, National Parks are enjoyed by millions from all
backgrounds, but access remains unequal and our important work includes championing
diversity outdoors, building on from the Mosaic programme we launched over a decade ago.
We are a small and dynamic organisation, totally focused on campaigning for change to
protect our National Parks, enhance nature in them and enable inclusive enjoyment of them.
Our values:
• Collaborative, empathetic, strength in coalition
• Solutions and future focused
• Championing different perspectives and those leading the way
• Courageous and bold – valuing our independence, calling for change
• Constructive – ready to roll up our sleeves, get stuck in and try new things
• Credible: campaigning and storytelling grounded in practice and evidence.
• Inclusive: taking positive action to ensure National Parks are for the entire nation.
If Campaign for National Parks was a person, they would be accessible, approachable,
knowledgeable, credible, courageous, dynamic, refreshing, enthusiastic, trustworthy, forward
thinking, the kind of person that just gets stuff done.
Our benefits:
Being a small organisation, everyone in the team has a big say in what we do and how we
do it. You will have autonomy to develop ideas and to try them and lead and grow important
work that makes a real difference. You will be supported by friendly and committed
colleagues. Your development is extremely important to us, and we will support you to learn
and progress your career, through a tailored programme. Our agility and size means that

you will spend more of your time making things happen ‘in the world’ and you will get to visit
some of the nation’s most beautiful places.
Work/life balance is really important to us at Campaign for National Parks. All our team work
some kind of flexible working arrangement so that our work fits in with our lives. We are
open to exploring how this role could work for you, including whether you want full time (35
hours per week) or part time.
We offer enhanced holiday allowance (25 days year with an additional day per year of
service up to 30, plus bank holidays, all pro rata if working part time), enhanced employer
pension contributions (5%) and enhanced sick pay.
Location:
We operate a ‘hybrid’ working arrangement and staff can be based from home or from our
London office, based in SE1 near London Bridge and Borough stations, and work from both.
Candidates would be expected to travel across England and Wales to visit National and
spend time in the London office on a regular basis (e.g. to join team meetings in person at
least once a month). However, Campaign for National Parks welcomes candidates from
diverse backgrounds, including those with disabilities, and we can make reasonable
adjustments to suit.

Application Form: Development Manager
It’s important to us that our application process helps us find the best candidates improving
diversity by levelling the playing field. This is why our application form is focused on the skills
needed to do the role and we operate ‘blind’ recruitment – so please do not include any
personal information such as your name or age on your application form.
This form is the primary way we will shortlist candidates so you should ensure that all
relevant information about why you are right for this role is included.
Please send the following documents to recruitment@cnp.org.uk:
•
•
•

An ethnicity, diversity and inclusion monitoring form.
Your application form – this will be the primary way we shortlist candidates.
Your CV

Applications will close at 18:00 on 6th February 2022
Unique Identifier:
Please create a unique reference using the day of the month you were born and the first four
characters of your home postcode (e.g. 26-PO16) Please don’t include your name or any
information that could reveal your protected characteristics on this form.
Please also ensure this Identifying code is included on your CV / cover email.

-

Working Hours
Please indicate if you are applying for this position on a full time or part time basis:
Full time (35 hours per week)
Part time
If you are applying for part time hours please let us know below your desired weekly hours /
preferred arrangement:

Questions:
Please include examples showing your experiences and capabilities in response to each
question.
Question 1
Skills tested: Fundraising success
Tell us about your fundraising successes. What are your strengths and what are you most
proud of and why? (250 words)
Answer:

Question 2
Skills tested: Leadership and project management and entrepreneurial mindset
Can you give an example of how you have developed new opportunities into proposals,
projects or partnerships? Tell us about the skills and experiences that will enable you to lead
our organisational development. (250 words)
Answer:

Question 3
Skills tested: Communicating your passion for National Parks
How would you inspire funders to support our movement for National Parks? What
communication skills and experiences can you bring to support this? (250 words)
Answer:

Question 4
Skills tested: Partnerships and relationships
How have you built partnerships to meet organisation objectives? What skills and
experiences demonstrate your ability to motivate, influence and negotiate with others? (250
words)
Answer:

Question 5
Skills tested: Audience Engagement:
What skills and experiences demonstrate your ability to understand audiences and use
these insights to grow? Tell us about the skills and capabilities you can bring to deliver
income and supporter growth? (250 words)
Answer:

CAN Mezzanine – Borough
7-14 Great Dover Street
London
SE1 4YR

EQUALITY AND DIVERSITY MONITORING FORM
Campaign for National Parks wants to meet the aims and commitments set out in its equality policy. This
includes not discriminating under the Equality Act 2010 and building an accurate picture of the make-up
of the workforce in encouraging equality and diversity.
CNP needs your help and co-operation to enable it to do this, but filling in this form is voluntary. The form
will be used to monitor and review the effectiveness of our recruitment procedures. It will NOT be used
to assess your suitability for the post and will NOT be seen by the recruitment panel.
Post applied for:
Where did you see the post advertised?
Gender Selcet from the list
If you prefer to use your own term, please specify here:
Are you married or in a civil partnership? Yes

No

Prefer not to say

Age 16-24

25-29

30-34

35-39

40-44

50-54

55-59

60-64

65+

Prefer not to say

45-49

What is your ethnicity?
Ethnic origin is not about nationality, place of birth or citizenship. It is about the group to which you
perceive you belong. Please tick the appropriate box:
White
English

Welsh

Scottish

Gypsy or Irish Traveller

Northern Irish

Irish

British

Prefer not to say

Any other white background, please specify here:
Mixed/multiple ethnic groups
White and Black Caribbean

White and Black African

White and Asian

Prefer not to say
Any other mixed background, please specify here:
Asian/Asian British
Indian

Pakistani

Bangladeshi

Prefer not to say
Any other Asian background, please specify here:

Chinese

Black/African/Caribbean/Black British
African
Caribbean

Prefer not to say

Any other Black/African/Caribbean background, please specify here:
Other ethnic group
Arab

Prefer not to say

Any other ethnic group, please specify here:
Do you consider yourself to have a disability or health condition?
Yes
No
Prefer not to say
What is the effect or impact of your disability or health condition on your ability to give your best at
work? Please specify here:
The information in this form is for monitoring purposes only. If you believe you need a ‘reasonable
adjustment’, then please discuss this with your manager, or the manager running the recruitment process
if you are a job applicant.
What is your sexual orientation?
Heterosexual
Gay

Lesbian

Bisexual

Prefer not to say
If you prefer to use your own term, please specify here:
What is your religion or belief?
No religion or belief
Buddhist

Christian

Hindu

Jewish

Sikh

Prefer not to say

Muslim

If other religion or belief, please specify here:
What is your current working pattern?
Full-time
Part-time

Prefer not to say

What is your flexible working arrangement?
None
Flexi-time

Staggered hours

Term-time hours

Annualised hours

Job-share

Compressed hours

Homeworking

Prefer not to say

If other, please specify here:

Flexible shifts

Do you have caring responsibilities? If yes, please tick all that apply.
None
Primary carer of a child/children (under 18)
Primary carer of disabled child/children
Primary carer of disabled adult (18 and over)
Primary carer of older person
Secondary carer (another person carries out the main caring role)
Prefer not to say

What was the occupation of your main household earner when you were about aged 14?
Modern professional & traditional professional occupations such as:
teacher, nurse, physiotherapist, social worker, musician, police officer
(sergeant or above), software designer, accountant, solicitor, medical
practitioner, scientist, civil / mechanical engineer.
Senior, middle or junior managers or administrators such as: finance
manager, chief executive, large business owner, office manager, retail
manager, bank manager, restaurant manager, warehouse manager.
Clerical and intermediate occupations such as: secretary, personal assistant,
call centre agent, clerical worker, nursery nurse.
Technical and craft occupations such as: motor mechanic, plumber, printer,
electrician, gardener, train driver.
Routine, semi-routine manual and service occupations such as: postal
worker, machine operative, security guard, caretaker, farm worker, catering
assistant, sales assistant, HGV driver, cleaner, porter, packer, labourer,
waiter/waitress, bar staff.
Long-term unemployed (claimed Jobseeker’s Allowance or earlier
unemployment benefit for more than a year).
Small business owners who employed less than 25 people such as: corner
shop owners, small plumbing companies, retail shop owner, single restaurant
or cafe owner, taxi owner, garage owner.
Other such as: retired, this question does not apply to me, I don’t know.
I prefer not to say.

