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The opportunities that come with membership 
 
Let’s get straight to the point; what any potential member will want to know is whether membership 
is worth the undoubted cost in money and resource involved. Our current members clearly think it is 
- why is that? 
 
We could set out a long string of advantages and activities which come with membership but really it 
comes down to one factor which should and does concern companies today. That is, how you realise 
the environmental policies you hold through the way you engage with key stakeholders in your field 
and with communities relevant to your business. 
 
Corporate Forum members know that their interactions with National Parks through their business 
operations are important to them. The National Parks are iconic landscapes with the highest level of 
protection. Membership of the Forum opens up possibilities for engagement with guardians of the 
Parks, with those who care about the Parks and with other companies who operate in the Parks. All 
of these parties have strong views on the future management of the Parks – views which are 
relevant to any company with links to our National Parks. 
 
The following issues have featured in recent Forum meetings.   

 Meeting in North York Moors to examine the replacement of overhead by underground 
power lines. 

 Meeting in Dartmoor to consider the integration of hydro power renewable and water 
management into the landscape. 
  

How the Forum works 
 
The aim is to provide each member company with a bespoke service which suits their position 
relative to National Parks, to communities and stakeholders linked to the Parks and to the current 
issues the member faces. In this way problem solving opportunities are addressed against a 
background of increasing awareness of individual positions. An important vehicle for this process is 
the series of bilateral meetings. Through these each member company has regular meetings with 
the senior officers of the Campaign for National Parks (CNP). This is an opportunity for in-depth 
engagement about issues and plans. Both sides to this dialogue have the chance to get a view on 
what is over the horizon. It is therefore a way of reducing the risk of surprises in developments or 
policy. 
 
In addition to these meetings CNP provides briefings on relevant issues. They are willing also to 
discuss appropriate issues at any reasonable time. All this is aimed at fostering a climate of “no 
surprises” and of mutual understanding. But it must be understood that this does not preclude the 
fact that there will not always be agreement on the right way to tackle issues or development. 
 



In addition to the individual interactions there are also a series of meetings involving all the Forum 
members with one member taking the chair by annual rotation. At these Corporate Forum meetings 
a range of stakeholders are involved. This involvement takes two forms. The first is where they might 
attend the meeting and perhaps make a presentation upon a current issue. These have included: 
planning and how it is tackled in a National Park; the management of National Parks in the current 
financial climate. There is also a less formal interaction with selected stakeholders at the dinner 
which is held on the evening before one meeting annually. This provides the opportunity to meet 
and discuss relevant matters with Park officials, relevant national and local government 
representatives, key members of Park Societies and other related parties. 
 
Each member company has the opportunity to host one of these meetings from time to time. The 
frequency of this occurrence is typically every two to three years but can vary from this depending 
on circumstances. The host company chooses the venue, which would be in or near a National Park, 
and has the opportunity of explaining and highlighting current projects relevant to the Corporate 
Forum and stakeholders. The format is flexible but will normally include a briefing followed by a visit 
to a site. A recent example involved a project to replace overhead electricity transmission by an 
underground route in the North York Moors National Park.  Following a detailed explanation of 
financing, planning and access issues the members had a minibus tour of the route to examine the 
project on the ground. 
 
Clearly hosting such a meeting and related visit involves resources from the host company but this is 
justified by the fact that the meeting is aimed squarely at key stakeholders. These benefits were 
recognised by one member of the Forum when they stated: 

“We are fully committed to maintaining an open dialogue with local and national stakeholders 
who are interested in the National Parks. The Corporate Forum is an important conduit to aid this 
process, helping us to engage with a wide range of groups, ensuring that we can provide regular 
updates on our current operations and consult about any future proposals.” 

 
How the Forum can make a difference to your business 
 
The overall effect of membership should be to support the sustainability of businesses linked to 
National Parks, of communities and economies in the Parks and of the environment which makes the 
Parks special. The current members find that membership aligns with the path they have publically 
set out in their corporate social responsibility reports and policies and is an important part of helping 
them achieve the targets they have set. 
 
As one member company put it… 

“The Corporate Forum allows us to discuss, listen and share best practice with other Forum 
members, National Park groups and the Campaign for National Parks. Better understanding of 
issues and mutual trust and respect can only lead to better decision-making, whilst also ensuring 
the natural landscape of these special places is not compromised.” 

 
In essence the Forum sets out to make a difference to your business. As another member says:  

“Membership of the Corporate Forum allows us to discuss and debate both current issues and our 
future plans, either as a group or one-to-one with officers of the Campaign for National Parks. It 
also enables us to share experiences and good practice with other organisations which operate 
within the Parks.” 

 
The Forum isn’t just for big business, although some members are amongst the major companies in 
the UK. Companies find that it can make a difference to their business and, importantly, provide 



them with access to information and links that are hard to source for small concerns. As one of the 
member companies commented: 

“Membership of the Corporate Forum has enabled our business to gain access to a wealth of 
information from many sources and highly-informed individuals, all of which has helped to 
positively shape the company’s environmental policy.” 

 
How to find out more 
 
This is only a brief overview of the advantages of membership. To find out more visit the Campaign 
for National Parks website (see http://www.cnp.org.uk/corporate-forum), including a list of the 
current members of the Forum.  
 
You could also speak to the Campaign for National Parks Chief Executive Fiona Howie 
(fiona@cnp.org.uk) or CNP’s Corporate Forum Associate Tom Massey (tom@cnp.org.uk). It is also 
possible to arrange for you to liaise with one of the contacts in an existing member company to 
discuss their experience to date and the benefits they believe membership offer them.  
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